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Corporate Social Responsibility

Corporate social responsibility is defined as the practice by which companies are accountable to its stakeholders as well as promote social and environmental well-being (Suliman, Al-Khatib & Thomas, 2016). Additionally, corporate social responsibility identified efforts of initiatives that go beyond what is required by regulators. Coca-Cola is a company that has implemented extensive corporate social responsibilities that have been critical towards enhancing its brand and its positioning in the market.  In an efforts to maintain environmental conservation Coca-Cola has embarked on a mission to develop its products with recyclable and biodegradable products. 

Furthermore, the company has focused on sustainable agriculture through developing partnerships with its suppliers to enhance sustainability in the production of its key ingredients (Coca-Cola, 2017). Coca-Cola has engaged in the sustainable packaging of its products whereby the company has implemented initiatives to refill or recover 60% of its bottles thus ensuring that all their products are environmentally friendly (Coca-Cola, 2017). Coca-Cola has been vocal in campaigning for human rights in the communities and areas it operates within. Additionally, Coca-Cola has worked to promote diversity, and inclusion in its workplace while updating its Human Rights Policy to reflect the changing business environment. 

Coca-Cola has engaged in various philanthropic initiatives such as the 5by 20 program aimed at educating and empowering women across the world (Coca-Cola, 2017). Under this program, about 1.7 million women have benefited from the initiative (Coca-Cola, 2017). Moreover, the company gives about $106 million to over 200 countries to help in addressing social development programs such as housing or healthcare (Coca-Cola, 2017). The company has promoted the importance of water conservation and has partnered with organizations to drill boreholes for families in Africa and Asia while at the same time utilizing available water sources during the production of its beverages (Coca-Cola, 2017). Initiatives such as treating and recycling water among the communities it operates within further identify its push for the implementing of corporate social responsibility. 
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