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Usability test

The website for Downturn Restaurant has already been developed, and before it can be handed over to the business, there is need to conduct a usability test to understand the limitations and the strengths of the website. The usability tests are aimed will be aimed at understanding the user experience and any changes that need to be made to ensure that the website addresses the needs of the users. The usability test will highlight the key weakness of the website that needs to be improved and thus influence quality improvement. The following four scenarios will be addressed, finding the contact details of the restaurant, booking a reservation, finding price information on a given food item and finding the list of wines that are provided with different meals.

Findings

The usability testing process involved the use of 4 individual from my family. Each participant was tasked with conducting the four tasks listed above and the time taken to complete the task was noted. The website and what it was designed to achieve was discussed as part of the introduction. The participants in the test were asked to indicate any issues they experienced when working on the website such as any doubts, confusion or frustrations experienced. The participants included a millennial, but the other three participants had limited experience with the internet but could navigate theory way through websites with ease. The information was collected through the use of a Likert scale question that aimed to measure the ease of use in addition to the level of effort needed to complete each assigned task. These subjective measures are an essential part of usability testing as noted by Freidman and Mielke (2013) as they provide critical insights on the quality of the website and failures that need to be addressed. Qualitative measures that will be used for the usability tests include error rates, satisfaction questionnaire ratings, success rate, task time and observations about the testing from the participants.

Scenario 1: Finding the contact details

The tasks for the participants, in this case, was to look around the home page and note anything interesting and then move on to explore the website to identify the contact details of Downtown Restaurant. The participants navigated quickly to the “About Us” section of the website where the contact information was placed.  The participants noted that having the “About Us” section on the home page made it easier to identify such details without being frustrated. The participants were satisfied with finding contact information including the telephone numbers of the restaurant, mail address and the social media platforms for the company were evidenced in this section. The users noted that the content was readable and accessible navigation through the use of a mouse or keyboard was critical to enhancing the user experience. The users were satisfied with how pertinent details involving the restaurant were predominantly displayed. The user noted that the search box was only available on the homepage and that it failed to display the term “reservation” when clicked. 

Scenario 2: Booking a reservation

The users were tasked with booking a reservation from the website. Only one user was capable of booking his reservation in the first five minutes while the rest of the users took on average 15 to 20 minutes. The users noted that they were frustrated in finding the link to book their reservation and had to click each page to check if the directions for booking the reservation were provided. The users also noted a problem with the automatic loading of the webpage after making their reservations. The users noted that they were unsatisfied with where the link for booking reservations was placed, and the users noted that they did not know where they were on the website. The links provided were not descriptive, and the buttons were not easily clickable.

Scenario 3: Finding price information on food items

The third tasks were for the users to find the price information on food items. The users noted that the selection of the menu on the homepage directed them to the types of food offered by the restaurant.  The users found the data they were seeking in less than 2 minutes. The price of each food item was predominantly placed next to the picture of the food as noted by the users. The users noted that the color scheme used to represent different inks on the website was essential to guiding the users to key items they needed. The users noted that there was adequate constant between the background and the text with visual content being an essential part of enhancing the user experience. The use of drop-down menus that highlighted key details about different categories of food and their display of prices on the page to which the food item are displayed is another effective aspect of the web design.

Scenario 4: Finding a list of wines

The task of finding a list of wines provided with different meals was the next task. The users noted that on the menu list a dropdown menu that highlighted “food,” “drinks” and “desserts” on the home page was essential to directing the users to the wines sections. The users noted that the home page was well developed and critical elements such as the menu and its offerings were well provided within the visual scope of the users thus enhancing user experience. The users noted that most of the information needed by a person seeking to visit the restaurant could be accessed through following the links provided on the homepage. The user noted that the simplicity of the design was a positive aspect that made it easy for every age group to use the website. However, the users noted that the number of pop-up windows was annoying and that the page layouts lacked consistency.

Changes needed

The first change needed is to reduce the number of pop-up windows and ensure consistency throughout all the pages. The search options will need to be designed to identify all contents of the website. The usability test identified that most users have a problem with booking a reservation as well as finding the page for the reservations. Therefore on the homepage, a link that is descriptive highlighting the term “Reservation” will be provided. The forms and fields used for the reservations need to be reduced to ensure that only needed data is captured such as name, date and time as well as the number of guests. By simplifying the reservations page, the user experience will improve as users will take less time to reserve tables at Downtown Restaurant. Introducing relevant videos and images is another improvement measure that will be implemented. There is also need to ensure that the URL for the site is memorable to the users to enhance the engagement of these users. Furthermore, the search box will be redesigned to appear on each page and not just on the homepage thus providing users with greater flexibility in their navigation. Another change as identified by Boudreaux (2012) is the display of important command through the use of buttons rather than links for instance options such as pay or buy need to be buttons rather than links.
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