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Empirical research
Empirical research has been defined as any research that seeks to scientifically test a hypothesis through the collection of data through measurement approaches such as experimentation, observation among other approaches (Sekaran & Bougie, 2016). Empirical research involves the collection of data from primary or secondary sources to answer the questions raised by the research. Empirical research is investigative and aims to understand more about a given phenomenon through investigative approaches aimed at collect data. Empirical data can be either quantitative, qualitative or a mix of both approaches (Sekaran & Bougie, 2016). Quantitative data works to generate numerical data as well as establish a causal relationship or quantify the extent to which a given phenomenon occurs (Sekaran & Bougie, 2016). Qualitative data, on the other hand, is designed to objectively describe the phenomena.

Empirical research as argued by O'leary (2004) is aimed at deriving knowledge through measuring or observation the phenomena to gain an understanding of the experience rather than relying on theories or beliefs. The empirical research aims to evaluate theories or assumptions through testing. It works to refute or support hypothesis raised in a given field. Empirical research can be recreated as the researcher highlights the approaches taken when conducting the research providing future researchers with key insights into how to carry out similar research. The key characteristics used to determine an article as an empirical resort is the ability to identify five critical elements as noted by Sekaran and Bougie (2016) and those are the abstract or introduction, the review of the literature, methodology, results, and discussions. The existence of these five elements defines that the article is an empirical research. These elements are accounted for in each empirical research because empirical research is systematic and identifies a framework for the development of the research. The methodology component is central to understanding an empirical research as it highlights how the study was carried out, tools for collecting data, data collection process, sampling and the analysis of the data (Sekaran & Bougie, 2016). Additionally, the empirical research is guided by the existence of a research question although not always explicit within the different research articles.

Relationship between empirical research and applied research

Applied research seeks to provide systematic inquiry that leads to the development of the practical application of the findings within a given field. Applied research as argued by Sekaran and Bougie (2016) is problem-oriented, and solution focused. Applied research is aimed at promoting the development of knowledge that can be used to inform decision-makers leading to the development of effective alternatives to address a current issue. Empirical research is aligned to applied research in that the empirical research can be used to gain insights into a given problem thus enhancing the ability to implement critical decisions that address the research problem (Sekaran & Bougie, 2016). Empirical research can be used to test a given hypothesis within the business environment, and the findings used to influence strategic decisions. For instance, a quantitative research approach that seeks to evaluate the effectiveness of diversification or pricing on the income of an organization can be applied to the business environment to determine which approach is necessary when determining which strategic approach the organization should adopt. 

Empirical research works to test the business hypothesis for instance thus informing decisions within the organization thus determining the necessary approaches to address identified business issues. Empirical research is aimed at expanding the level of understanding of a given issue, and the findings can be generalized and applied to various settings showing the relationship between empirical research and applied research (Sekaran & Bougie, 2016). Empirical research in most situations provides more knowledge that addresses a given gap in literature within different files thus highlighting the different opportunities for the implementation of the findings. Furthermore applied research as noted by Sekaran and Bougie (2016) is descriptive and the application of the qualitative research approach in empirical research works to describe the phenomena as well. Another case of alignment between applied and empirical research is the use of precise measurements that are aimed at studying the relationship between variables (Sekaran & Bougie, 2016). The information obtained from empirical research is practical within a certain field as the purpose of empirical research is to inform change of knowledge which consequently influences the change of behavior towards addressing the problem thus showing the alignment between applied and empirical research.

Topics of interest

The topics of research that will inform my dissertation research include corporate social responsibility and management systems. Lunenburg and Irby (2008) argued that the selection of an appropriate topic for a dissertation must be based on interests availability of data, significance, knowledge and skill, funding and manageability. The topics selected to align with my interests as well as the professional field of experience. Having an interest in the topic works to inform critical research and attitudes of the researcher (Trochim & Donnelly, 2008). Selecting the topics based on interest is essential to keep the researcher motivated and worked towards addressing the research question. 

The significance of the topic is another driving force to the selection of the topics above. Lunenburg and Irby (2008) argued that the best research topics are those that have significance in the field which enhances the applicability of the research thus proving the alignment between empirical research and applied research. Research is not carried out without having a particular reason to pursue it. The topics of corporate social responsibility and the integration of management systems within the organizational environment have gained ground as unique factors that influence organization success and development identifying the importance of pursuing research in these particular areas. 

There is a wealth of data available on corporate social responsibility and the use of management systems within the organization such as empirical and peer-reviewed research found in various business databases. The availability of data on these topics will be essential to supporting a critical element of the research that is the literature review (Lunenburg & Irby, 2008). The availability of data will additionally help in the formation of background information for the research.

Knowledge and skills are another criteria that have been used in the selection of the research topics (Lunenburg & Irby, 2008). Skills and knowledge in the field of corporate social responsibility and its influence in the business environment and the extent to which management systems can be adopted, implemented and used in business management justify the selection of the topic. These topics are not new and at the same time have not been thoroughly researched. The topics selected are manageable as data can be collected through the use of structured survey, observations or interviews the fore further justifying the selection of the topics. The ability to develop and manipulate the variables related to the concepts of management systems and corporate social responsibility identifying that the research into these topics can be managed. 

Funding is yet another criterion that can be used to justify the topics of research. Funding as noted by Lunenburg and Irby (2008) determines the ability of the researcher to complete the research in that limitation to funding may stall the research and the chances of completing the dissertation or thesis. The ability to carry out this research without the need for extensive funding is yet another reason for selecting these topics. Assessment of previous research into these topics identifies that the study can be designed to accommodate the researcher’s budget. Therefore, the research topics have been justified based on the criteria created by Lunenburg and Irby (2008).

Sources use to identify the research topics and the criteria for topic selection

The process of identifying research topic as noted by *** involves the process of visualizing the abstract from other observations to identify hidden patterns or concepts. The process of analyzing research in business has helped to understand that the field of corporate social responsibility, as well as studies into management systems within the business environment, highlight critical gaps that need to be addressed. The ability to read through research in the field to identify gaps is what Bhattacherjee (2012) calls the “connecting the dots” (9). The analysis of theories and models in the business environment further dictate the process of identifying critical research topics. The ability to theorize and learn from theories has been essential to highlighting the need to understand business management, therefore, leading to the selection of management systems as core topics to be researched. The ability to learn from a theory and identify gaps that the theory have not addressed is yet another important component to the determination of these research topics. Bhattacherjee (2012) argued that theories help from a larger scope of hypothesis and propositions which in turn create the desire to understand unresolved theoretical approaches which justifies the need to study corporate social responsibility theory.

The criteria for selecting the research topics include feasibility, research-worthy and ability to address contracts of time and budget. The research topics selected are feasible and relevant to the current business environment and can be used to promote social change (Lester & Lester Jr, 2015). The feasibility of the research topics to the areas of study and the audience of the research has informed the selection of management systems and corporate social responsibility. The ability of the research topics to inform a research that addresses financial and time constraints informed the selection of these topics. The ability to successfully research these areas further informed the selection of the research topics.
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