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Why are women sports not promoted as the male sports?

The National Collegiate Athletic Association (NCAA) has sought to provide equal coverage and opportunities for all college athletes to excel but the reality has been very different. Although women have been active as much as the men when it comes to college sports there is still limited coverage as well as opportunities for growth when it comes to women athletes in the college games. The sports industry seem to have focused all their attention on male games and those played by females have seen reduced support as well as attention from the media and the supporters. It is unethical and unjust to treat men and women games differently yet they all seek to perform and develop their talents. The passage of Title IX that provided for inclusion of women in sporting activities and ending discrimination saw women increase in the sporting industry especially at the college level (Gavora, 2002). The participation of women in tournaments has increased, but there still exists deep inequalities that have limited the growth of women in sports. The inequalities that limit advancements of women in sports include media coverage, recruitment, training, professional opportunities as well as pay.

The female athlete has virtually been forgotten even when trophies and other accomplishments are gained there is limited coverage of such events in the media. The NCAA and the universities have continued to not only fund male sports such as football but have actively sought to promote these games over the women’s game. March Madness, for instance, sees the NCAA spend million in advertisement and campaigns to generate increased ticket sales yet the same initiative is rarely applied when dealing with women sports (Wallace, 2016). It is pure chauvinist as for each ten advertisements on college games played by men will see only one advertisement to advertise the sports played by women as noted by Swann (2016). The reason there is limited support for women games is that they are rarely advertised and awareness of such games is limited to the public. Messner, Cooky & Hextrum (2010) noted that most Americans have never watched a women’s game in real life or on the television and this is due to limited information provided about such games. Few supporters know when a game is played, at what time, its venue or which channel it will be broadcasted on. Women athletes receive about 4% coverage in sports media and coverage in television shows is as low as 1% (Messner et al., 2010).

Why are women treated differently than the men yet they all work hard to be the best and provide a good performance is a question that can be used to address the state of inequality in the collegiate sports.  The gender disparity is evidenced everywhere in the sports industry. Despite the low coverage, the women receive some still play professional, and even then they face the increasing wage disparity with the average female basketball player earning $75,000 while the average National Basketball Association (NBA) earning about $5 million (Swann, 2016). This identifies that the disparate treatment of women athletes in colleges does not end there. 

There is no difference between a sport played by a man or a woman, and this seeks to counter the disparate treatment of women in college sports. The revenue allocated to the women games is also limited as compared to what is invested in the games played by men. For instance, Swann (2016) noted that collaboratively universities spent about $102 million in 2015 to support men basketball programs as compared to the $12 million spent on the development of women basketball programs. This clearly outlines the disparities between the men and the women, yet they deserve the same attention and effort from the NCAA and the schools.

The games played by the male college students, for instance, attract more than seventy thousand supporters, yet the games played by women in collegiate sports attract less than five thousand supporters (Swann, 2016). This can be attributed to the poor campaigning of the women games with limited coverage and hype being provided to attract supporters for these games. Opponents of equality have argued that if the women were worthy of coverage, they would have received it but that is far from the truth. Funding is critical to enhancement women sports, yet few universities and the NCAA are willing to provide this much-needed coverage (Swann, 2016). A look at a women basketball game or any other game identifies the continued discrimination and unfair treatment of women athletes. Such games see fewer fans, low-quality commentary and poor coverage as compared to their counterparts from male dominated games which are characterized by high-quality coverage, high-quality commentary and more supporters due to the intensiveness of the advertising campaigns carried out by the NCAA. In women’s sports, it is evident that there are fewer instant replays, fewer cuts to shot and fewer camera angles which make the game seem slower and has worked to limit the development of female games.

In the era of equality and fairness female athletes should be placed on the same platform as the men. The women just like the men practice intensively and work hard to improve their skills and performance yet they are not accorded the same status in collegiate sports. A study conducted by Zimbalist (2001) identified that women spent equally the same amount of hours. The amount of time spent by a male college athlete is 40 hours while the average amount of time spent training by female athletes is 39.2 hours, and this identifies that there is no sign fact differed in effort between the men and the women in college stops. Zimbalist (2001) also noted that most college athletes regardless of gender wake up at between 4 and 6 to exercise. The fact that there is no difference in input between men and women competing in college sports identifies why is unethical for women to be treated as second-class athletes by the sporting industry.

Women have delivered wins and championships to their universities just like the men, but they still do not receive the same recognition or support by their universities of the NCAA. Even the pay inequality when it comes to coach in colleges show just how far women are treated as inferior in the college sporting arena. King (2017) noted that a basketball coach for the men’s team might receive a salary of over $200,000 a year while the salary of a coach training the women’s team gets a salary of $99,000 which identifies the contract in this sporting environment. It is clear that women are not valued by the sporting associations or their universities. The median head coaches salaries in Division 1 further identifies the difference in how men and women teams are viewed by the schools with men team coaches earning about $3,430,000 while the women teams coaches received $1,172,400 which is a clear difference of more than $2.2 million (King, 2017).

The extent of unfair treatment of women does not end there as participation opportunities are also limited based on the gender of the athletes. The female students make up 57% of the total populations in American colleges (King, 2017). The 57% of women saw only 43% of them gain participation opportunities at NCAA schools, and this accounted for 63,241 few participation opportunities as compared to those provided to the men (King, 2017). The male athletes continue to receive 55% of the NCAA college scholarship dollars for the athletes in Division one and two (King, 2017). An analysis of the median expenses in each Division 1 institution identifies that women receive only 40% of the college sport operating dollars as well as 36% of the athletic team recruitment spending (King, 2017).

It is time for female athletes to be treated as par with the male athletes in college. There is a need for greater recruitment of women to enhance the competitiveness of the sports. There is a need for greater investment in the women sports teams to develop talent critical to achieving professional standards. The development of female athletes at the college level is critical to ensuring that the women can stand at par with the male counterparts at the professional level. Equality in promoting sports for all genders must be implemented to encourage support for women teams and generate income for their colleges. Equality can be achieved by investing the same amount of funds provided to the male teams to enhance recruitment and training of women teams. It is time coaches for women teams were well compensated for their work which would enhance morale resulting in greater performance from the female athletes. The separate treatment of women athletes in college sports must come to an end to provide a level playing field for all athletes regardless of their respective genders. More coverage, as well as opportunities for women athletes to be heard and seen, would enhance the status of female athletes in the country. It is time for women to come out of the shadows in the sporting industry.
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